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1Woulwadune (Text-Based Affiliate)
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1Woulwadune (Text-Based Affiliate)
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Prompt MU "Kurlurvko”

Prompt Ra:13sadu
(ma=o:lanawiRdans)
“A majestic golden
retriever with fluffy
fur, happily running
through a vast green
meadow under a bright

sunny sky with fluffy

white clouds. The
lighting is soft and natural, with beautiful bokeh in the
background. Photorealistic, high detail, 8k, vibrant colors,

cinematic lighting, masterpiece.”
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1Woulwadune (Text-Based Affiliate)

“A futuristic city at night, with flying cars and neon lights.
Cyberpunk style, digital painting, highly detailed, dramatic

shadows, volumetric lighting, cityscape, cinematic.”
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1. ChatGPT (The Creative Brain & Visionary)
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ChatGPT

1Woulwadune (Text-Based Affiliate)

& Free offer

What can | help with?
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2. Manus Al (The Autonomous Agent)
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iWoulwaduny (Text-Based Affiliate) | CHAPTER 2
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3. Google Nano Banana (The Precision Editor)
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Where should we start?
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CHAPTER 3



pauduavunulioannday (Faceless Video)

280136519 VDO a1nzua

WU https://labs.google/flow/about

Aann “New Project” LWaa$1v VDO

panidan Frames to VDO tiatdsuoin sumwidu VDO dv

Flow 9=auisaaswid 1 sumw lu VDO Awe1d 8 3uif

Upload sUmwftsasautd

agauasudunInwuIse (Portrait)

Crop Way Save ll3ausoy

WaTd VDO budd asd9dnANuEEUSas uddnaNUL “Oufin”

Juaneasiav yuuauLwaY VDO

Nano Banana Pro
Has Arrived!

Unlock improved precision editing and control, state of the arttext
rendering and more with Google's latest image model. Available in all paid

plans.

See it in action.

CHAPTER 4
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=* Text to Video

[} Create Image

Frames to Video X




pauduavunulioannday (Faceless Video)

Frames to Video ~
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5. nsUs:nauswiudans (The Final cut)
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o L& Application “Capcut” W51ANvTU Computer wa=datia
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R Al video maker

More tools

=
i

= CopCut Menu ~

oD @ T

Audio Text

Subprojects
Yours

Al media
Spaces
Library

Dreamina

)

M

pauduavunulioannday (Faceless Video)

191 Application “Capcut”
ARNY “Create project”

Create project

® Record screen

=

& < ] & Player

Stickers Effects Transitions Captions Filters Adjustment Templates Al avatar

[C

Al media

ARNN “Import”

o

Record

CHAPTER 4
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Subprojects
Yours

Al media
Spaces
Library

Dreamina
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Exporting

® Pro
Unlock 80+ premium features with Pro
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