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Section I:  Speaking Skill (ltems 1.-30.)
Part 1: Question-Response (Items 1.-10.)
Directions: Choose the best response to each of the following questions.
1. Q: What time does the train leave?
R:
a) In the morning.
b) At the station.
c) At 6 o’clock.

d) For two hours.

2. Q: How much does this shirt cost?
R:
a) It’s in the shop.
b) It’s 500 baht.

c) | wear it every day.

d) | bought it last year.

3. Q: Where is the nearest supermarket?
R:

a) It’s on the third floor.

b) It’s closed on Sundays.
c) It’s next to the post office.

d) It’s 10 minutes away.

4. Q: Are you coming to the party tonight?
R:
a) Yes, | am.
b) At 8 o’clock.

c) It’s at my friend’s house.

d) | like parties.



10. Q: How long does it take to get to the airport?
R:
a) About 30 minutes.
b) | don’t know.

c) It’s on the left.

d) I'l go by taxi.

Part 2: Short Conversations (ltems 11.-20.)

Directions: Choose the best answer to complete the following conversations.

nversation 1
A: | heard you went to the new restaurant in town last night. 11. ?
B: It was wonderful! The food tasted amazing, and the vibe was very inviting. | chose a pasta dish,
while my friend went for a pizza. 12. . | think I'll go again next week.
A: 13. Was it expensive?
B: 14. . It was quite affordable for the quality of food and service.

11.  a) All right
b) What were you doing
c) How was it
d) And you

12.  a) Both were really good
b) | really love it
c) It tasted good

d) | would like some more salt

13. a) |l don’t like it.
b) Sure.
c) That sounds amazing!
d) Quite a bit.

14.  a) For sure
b) Thank you
c) I'll go to buy one

d) Not really



19.

20.

a) It was amazing!
b) What’s next?
c) Take a look.

d) How do you do?

a) pretty sure.
b) tell me later.
c) that sounds like a great experience.

d) how beautiful are they?

Part 3: Long Conversations (ltems 21.-30.)

Directions: Choose the best answer to complete the following conversations.

A:
B:

21.

22.

nversation 1
Hi, Sarah. | wanted to talk about the upcoming presentation next week. 21. ?
Hi, John. Yes, | reviewed them yesterday. 22. , but there are a few areas that might

need some adjustments.
What areas are you referring to?
Well, in the first section, the data seems a bit outdated. | think it would be more effective if we

updated it with the latest statistics.

You’re right. 23. . Anything else?
In the second part, where we discuss market trends, | think we need to simplify the charts.

They’re a bit too complicated for the audience.

24, . Il make sure the visuals are more straightforward. Should we meet tomorrow

to go over the changes?

That sounds good. 25.

Perfect. I'll book a meeting room for us.

a) Nice idea
b) Could | talk to you later
c) Have you had a chance to look over the slides yet

d) Were you happy

a) Come back here
b) | think they look good
c) How’s your day going

d) I've been there once



38. a) to emerge market
b) to local demands
¢) to hiring local employees

d) to establish offices

PASSAGE 2

E-commerce 39. the way people shop and conduct business. Over the past decade,

online retail sales have seen tremendous growth, with projections indicating that this trend will continue in

the coming years. The 40. of shopping from home, combined with the ability to compare prices

and access a wide range of products, has made e-commerce incredibly popular among consumers.

One of the key factors driving the 4. of e-commerce is the widespread access to high-speed
internet. As internet access becomes 42, and reliable, more people are able to shop online.
Mobile devices have also played a significant role in the rise of e-commerce, with 43. now

making purchases via smartphones and tablets. Retailers have adapted by optimizing their websites for

mobile browsing and creating apps to improve the shopping experience.

44, for the rise of e-commerce is the changing expectations of consumers. Today’s
shoppers demand more convenience, faster delivery times, and competitive pricing. In response, e-commerce

companies have focused 45. their logistics systems and offering flexible delivery options. Many

retailers now offer same-day or next-day delivery, making it easier for consumers to receive their purchases
quickly.

Despite its success, e-commerce also faces challenges. One of the biggest concerns is the issue of
cybersecurity. As online transactions become more prevalent, the risk of fraud and data breaches increases.
To combat these threats, e-commerce companies are investing heavily in cybersecurity measures, including

encryption and two-factor authentication, to protect consumers’ personal information.

39. a) transform
b) has transformed
c) will transform

d) transforms

40. a) high-speed
b) informative
C) convenience

d) conductor

41.  a) challenges
b) success
c) way

d) shopping online



PASSAGE 2 (ltems 51.-55.)

(1) Sustainable farming practices are becoming increasingly popular as farmers, consumers, and
policymakers alike recognize the importance of protecting the environment and ensuring long-term food
security. Unlike conventional farming, which often relies on chemical fertilizers, pesticides, and monocropping,
sustainable farming focuses on maintaining soil health, reducing environmental impact, and using natural
resources efficiently.

(2) One key aspect of sustainable farming is crop rotation. By planting different crops in the same field
each year, farmers can improve soil fertility, reduce the buildup of pests, and minimize the need for chemical
inputs. Crop rotation also helps prevent soil erosion and supports biodiversity by encouraging a variety of
plant species to grow in the same area.

(3) Another sustainable practice is the use of organic fertilizers. Organic fertilizers, such as compost
and manure, are made from natural materials and help replenish essential nutrients in the soil without the
negative environmental effects of synthetic fertilizers. These fertilizers improve soil structure, increase water
retention, and enhance microbial activity, which is important for soil health.

(4) Agroforestry is also a growing practice within sustainable farming. Agroforestry involves the integration
of trees and shrubs into agricultural landscapes. These plants provide numerous benefits, including enhancing
soil quality, preventing erosion, and promoting biodiversity. Additionally, trees can sequester carbon dioxide
from the atmosphere, helping to mitigate climate change.

(5) Despite the benefits of sustainable farming, there are challenges that farmers must face. For one,
transitioning from conventional farming methods to sustainable practices can be costly and time-consuming.
It may take several years for soil health to improve, and in the meantime, yields may be lower. Furthermore,
sustainable farming often requires more labor-intensive practices, which can be difficult for farmers with
limited resources. Nonetheless, the long-term benefits of sustainable farming, including healthier soils, reduced
environmental impact, and increased resilience to climate change, make it a promising approach for the

future of agriculture.

51.  What is the main focus of sustainable farming?
a) Increasing the use of chemical fertilizers
b) Maximizing short-term profits
c) Growing a single crop in large quantities

d) Reducing environmental impact and maintaining soil health

52. What does the word “which” in the first paragraph refer to?
a) farming
b) sail health
c) conventional farming

d) the environment and long-term food security



53. How do organic fertilizers benefit the soil?
a) By adding harmful chemicals to increase crop vyield
b) By making the soil less fertile and reducing biodiversity
c) By improving soil structure, increasing water retention, and enhancing microbial activity

d) By increasing the use of synthetic materials

54.  Which word is closest in meaning to “recognize” in the first paragraph?
a) accept
b) alarm
c) trust

d) impact

55. What is one challenge of adopting sustainable farming practices?
a) It requires no changes to traditional farming methods.
b) It may result in lower yields and higher initial costs.
c) It is always more profitable in the short term.

d) It is easier and less labor-intensive than conventional farming.

PASSAGE 3 (Items 56.-60.)

(1) As the world continues to recover from the COVID-19 pandemic, global trade is experiencing
significant shifts. While some countries are seeing strong growth in exports, others are facing challenges
such as supply chain disruptions, labor shortages, and rising shipping costs. According to a recent report
by the World Trade Organization (WTO), global trade is expected to grow by 4.7% in 2023, a slight recovery
after the sharp decline in 2020.

(2) One of the key factors driving this recovery is the increasing demand for goods in emerging markets.
Countries such as China and India have seen a surge in demand for consumer products, electronics, and
medical supplies, which has boosted global trade volumes. Additionally, the reopening of economies has
enabled to the resumption of production and exports in countries that had previously experienced slowdowns
due to the pandemic.

(3) However, there are challenges that continue to hinder the smooth flow of international trade. For
instance, supply chain disruptions remain a major issue, with shipping delays and container shortages affecting
industries worldwide. Furthermore, rising fuel prices and labor shortages in key ports are contributing to
higher transportation costs, which may affect the prices of goods on the international market.

(4) Experts have noted that businesses are adapting to these changes by seeking new suppliers,
diversifying production, and investing in digital technologies to streamline logistics. In particular, e-commerce
has become a key driver of global trade, as more consumers are purchasing goods online, leading to a rise
in cross-border shipments. Overall, while global trade is rebounding, the post-pandemic recovery remains

fragile, and businesses must continue to adapt to the evolving global landscape.
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wagA10ou TGATT RIEERLEREREabVT R Ta o l!

Q: What time does the train leave? 1ls=leaiionsdn “salwaanilue”
MIRaLAMNTIAYIIaLAIENNTUBNIIA AL LUAL

Ma : c) At 6 o’clock.

ANBRELNE : ﬁﬁmuﬁgmﬁ]’mﬁ@ “At 6 0’clock.” WNTIZANDNNDINDNAN (What time) Farunsaauiiinan
futluau (6 o'clock) aqtﬂuﬁﬂmuﬁgﬂﬁm

a) In the moming. vanafe “lunewd” vse “lutiadn” AslEmaLm N aTiTuRudaE When (ilalud)
aatiuenavieduaaesiulunewsn saathady

| like to go for a run in the morning. (ﬁuﬂ@uiﬂéqiumauLﬁﬂ)

b) At the station. ManeEe “fanil” AasldReuA o aTiTuRudaE Where ([@ln) tnanzaatituananiui
Arndaneia u

| will meet you at the station. (iuﬂzwurqmﬁﬂm’]ﬁ)

c) At 6 o’clock. NN “RAUNNLNG YT “LIAN 6 LN

aRtiuenaTiutuey 1y

The meeting starts at 6 o’clock. (miﬂizﬂgm ﬁumauwﬂm)

d) For two hours vangfis “iflunanaasdalas vise “flussavinaaacialue
atiuanszazinanluniavinaesng 1 iy

| waited for two hours. (fifmfmﬂummamﬁj"ﬂm)

. Q: How much does this shirt cost? 1ls£leAAnINTnININ “L@annsIAnls”

AaU : b) It’s 500 baht.

ANBBLNE : A10NN (How much does it cost?) nNTeTIAN ﬁqﬁuﬁﬁmuﬁ'gnﬁ@ﬁqma‘uﬁﬂﬁmﬁmﬂm A
(500 baht) iiad

a) It's in the shop. et “duatluiiu ATl NI maUA DL AT U UG Where (Pl
ﬂa‘ﬂﬂﬂﬁuanL'ﬁ'mﬁmmuﬁﬁmq?ﬁmmﬂ'wﬂf_ui L1

The phone is being repaired. It's in the shop. (Insdwinasgndexas dustlui)

b) It's 500 baht. UuNET4 “s9A1 500 LN

Uselapiiansian i

How much is the shirt? It’s 500 baht. (Lgmﬁmwiﬂ?? 77A17 500 UN)

c) | wear it every day. ¥aneiTia “quladuyni’ ATl AN ImaLA DL AT UAUGYE How often (LUl
Ustlapilueniedediviiiutlszan viauenanadlunsvnadagmis

| love this jacket. | wear it every day. (fﬁu"n@mﬁmﬁmﬁqﬁ Auldsiunnin)

d) | bought it last year. ¥aneig “suteiuiiatiiuge’ Ausldfiunisneumoafitususa When (ilelus)
Uselapiiuenienisnszviniifatluadin iy

| really like this book. | bought it last year. (FusauwliAalsnidnn sugemuietifing)



d) I don’t drink coffee. wiad1 “aulaAnniun”
dslapiildinavandngna () luiasniun

aa# 10.Q: How long does it take to get to the airport? “lfnatuuivinlandnazfeguinin” Aouilonanaaiy

Part 2:

szaznanfsaddlunsiunill faaunaiu

AR : a) About 30 minutes.

ANRBUNE : ﬁﬂmauﬁgﬂﬁmﬁ@ “About 30 minutes.” ANLIBNIAYATUIZEZIATIUNNIAUNIG ABLAIDINT
Fududag (How long...?)

a) About 30 minutes. wiadn “Uszanos 30 wIN”
aatduennstszanaszaznarlunisvnadadmils wiaszeziatlunsidunng

b) I don’t know. utladn “aulaiy”

I¥meunduidelinmumnauviedayaifeeiudignon

¢) It's on the left. wiad “Suagniadie”

on the left sailiauanfunuwviaanuiiidsdimadmniogmadnusiesasen

d) I'l go by taxi. wilad “suazlilasuiing”

By + uUNMUE (taxi, car, plane, ...) lagdasluiimiiiung @anthe) Wiieuenteianisiumi

Short Conversations (Items 11.-20.)

Directions: Choose the best answer to complete the following conversations.

Conversation 1

A: | heard you went to the new restaurant in town last night. How was it? (11.)
sulddusndnselivniuennsiiulmiludeaiiefud fussmiadidlsia

B: It was great! The food was delicious, and the atmosphere was really cozy. | had a pasta dish, and my
friend ordered a pizza. Both were really good (12.) | think I'll go again next week.
RUANLAE | 81MN9TRLNN WAZUSTENNIARANAN T SUNIUNIGRT IR ududsR T Hanasn
wasATmasassnn Andnaglldnduanviviin

A: That sounds amazing! (13.) Was it expensive?
“fagrraynannias | wwslu

B: Not really. (14.) It was quite affordable for the quality of food and service.

Taas TP1Ae NN NN AL AR LA LA NI UNTLALLFNNT

q




Conversation 3

A:

How was your vacation last month? (18.)

o

Funenrnnouiadauiiugadlugdlaig

It was amazing! (19.) | went to Bali and spent a week there. The beaches were beautiful, and the food was
incredible. | tried surfing for the first time!

gaauflananney | duliimauedldinaeditunilidlad memassanamnn wazemsfiesenge
SuaauauEiiiuaiusndas

Wow, that sounds like a great experience. (20.) Was it hard to learn how to surf?

19 flaguillszatnanifsenfaaansy nsFauinnsaudiennlng

At first, yes. But after a few tries, | got the hang of it. I'm already planning my next trip!

ABULINAENNAY WANAIAINABINATE 7] AT RUETNTULEY MEUNANAIINILKNLTTUATIOR AL

49l 18. maw : b) How was your vacation last month Jungavasrnuiaifeunuasiudalaing

Aaa1Ng : AanRANTaMINEAM NI FaIN Il utesing dendannuiiiaadadangiFum
MUAZVAY

a) Could you read for me “Anugnaauliauiale s
b
C

d

Rt

How was your vacation last month “Jungauaspnniiaifeunuaaiudgalaing

=

May | come in “vadnlUlalna”

= =

What was it “supaasls”

489 19. MAU : &) It was amazing! “tamldaNuINA”

ANBELNE 1 ANEVNULAAIANNLTILAY
a) It was amazing! “tamLiaNsINAL”
b) What's next? “mAallay”

c) Take a look. “guiiay”
d) How do you do? “&anAIL/Az” (I%LﬂuﬁﬁﬁﬂmﬂLﬁlﬂwuﬁum;mm)

48 20. maU : c) that sounds like a great experience. “faguidlawiulszaunmsainaandes

ANBELNE 1 ANEVNULAAIANNLTILAE
a) pretty sure. “ApUTTUlA”
b) tell me later. “UANAUNNAL”
c) that sounds like a great experience. “'*Nqg]mﬁ@wﬂuﬂimummﬁﬂmLﬁﬁu"
d) how beautiful are they? “WanduaneaNauAluy’



PASSAGE 2

E-commerce has transformed (39.) the way people shop and conduct business. Over the past decade, online
retail sales have seen tremendous growth, with projections indicating that this trend will continue in the coming years.
The convenience (40.) of shopping from home, combined with the ability to compare prices and access a wide range
of products, has made e-commerce incredibly popular among consumers.

Aneaisrlan nuulas (39) FBNAuTeUT ez Tugsia lutamasssiinunn seninaflanaeulad
IALinatnsamnma Ingiinnamanisaiinuusldaiasdenemiiiudel lusnvan it annuasaqnaiing (40.)
Tumsdarihanichu sasiuanuansnsolunsu Baudaumawazdniwansusivannuans vlvaaesdsnlud
Henetnamnlungruslna

One of the key factors driving the success (41.) of e-commerce is the widespread access to high-speed internet.
As internet access becomes more affordable (42.) and reliable, more people are able to shop online. Mobile devices
have also played a significant role in the rise of e-commerce, with many consumers (43.) now making purchases
via smartphones and tablets. Retailers have adapted by optimizing their websites for mobile browsing and creating
apps to improve the shopping experience.

wikluiladudndyfituindeuanisdusa (41, sum%ﬁ@uLﬁafenﬁ@mﬂ%ﬁq%um@ﬁﬁmm’mL?qqqﬁuwa"umm
lemadhisfunediin @2) fnmbiunuesdedelfnniu faufamsnsodortheauladlfnniu ensdfededas
unumandnlunaAulnuesdaesdss Inadguslaadiuauann (43.) PvnmsgeduA i usnfal Lz uiLER
paudlgEnuanlfusualaunaRsnlssaninmidulaflinanzaniunsviesiuuuiieds usairuatndeduile
iulgedszaunisainisdeil

Another reason (44.) for the rise of e-commerce is the changing expectations of consumers. Today’s shoppers
demand more convenience, faster delivery times, and competitive pricing. In response, e-commerce companies
have focused on improving (45.) their logistics systems and offering flexible delivery options. Many retailers now offer
same-day or next-day delivery, making it easier for consumers to receive their purchases quickly.

Anvilignve (44) fvidlinsinlnresdrendsohe nelasuulasesanunaniaasuiing faelu
ﬂ@@gﬁurﬁmmimﬂmxmﬂamﬂmn;ﬁu 1naAnaTi5aTu uazamudeduly ieneuauassiaauiaanail L3y
dnoussldjaiullfionnfinlys 45) ssunladsfnduaziauanadenlumsingsfiaaneu féannanssely
flaqiufivimadndneluduiavieduiall vililnassnaniuauiiselfadiemnid

Despite its success, e-commerce also faces challenges. One of the biggest concerns is the issue of cybersecurity.
As online transactions become more prevalent, the risk of fraud and data breaches increases. To combat these
threats, e-commerce companies are investing heavily in cybersecurity measures, including encryption and two-factor
authentication, to protect consumers’ personal information.

dauwdfavtlazaunanudnia wadneniifofdsfesndnyiuanuviine wildudarasilwgfigeae Ty
Annaaadanaloiues Lﬁ@ﬂ’]ﬁ‘ﬁ’]ﬁﬁ‘ﬂi?N@‘ﬂuvL@liﬁNﬂﬂ%u mwL?immﬂmifﬁ@imLLﬂ:ma‘azLﬁm%’mﬂ@ﬁLﬁﬁu
iRt Lﬁ@%ﬂﬁ@ﬁuﬁﬂ@ﬂmumdﬂﬁ U3Emanandsaninawmmuatiamtinlusnsnsiuanndasndenislawes
iu madhsisdayauarmafiuduinruuuuaasiuneu elniledayadouyanatesiiing



AaY : b) has transformed “lalAauuasudn” (gﬂﬂ?mﬁ@aﬂuﬁﬁmm@ﬁm)
a) transform “u/asuuilas (An3engiiing)

b) has transformed “laAauutlasudn” (gﬂﬂ?‘mﬂ@@ﬂuﬁﬁwm@@ﬁm)

¢) will transform “aziasuutlag” (’lﬂﬁ‘Lumﬁﬁmmﬁq?ﬁ'qﬁ%Lﬁm%u’lu@mﬂm)
d) transforms “ttlaguuilas” (gﬂﬂ?mﬂ@@gﬂumﬁﬁuﬂizmumﬂmﬁ)
MAL : Cc) convenience “ANNATAINALNE”

ANREUNE : UAY the LHUATWN

a
b
C

d

Rt

high-speed “ANHLFI§9”

informative “liA Qmi‘/”

=

convenience “ANMNATAINALNY”

= =

conductor “A1N”

ML : b) success “AINNENTA”

ARBLNE : AT the AN “driving” Mneia “Tutpdew” Wie “duasn” muwsiimusnseaiy G
wanzludselanyatiananues e-commerce (ALlAEY tnsziBwmaiiilngo)

a) challenges “AMNNNMNE”
b
C

d

Rt

success “ANNAILITR”

=

way “38n19”

= =

shopping online “n3dadthaaulatl”

AaL : a) more affordable “fisnANtlaNLENNIN”

AaBLNE | MILARIUNTY AMAMANITIR 3 weneduFaNannald more vhuih lddesifi-er an
&) more affordable “fis1pNdaxLEININ
b
C

d

Rt

more flexible “NEANEUNINU

=

more convenient “NALAINELNENINTW”

= =

faster “N3qa1”

AL : ¢) many consumers “HLFLNATIUIUNIN
Aasune : 1 many AuAwnamynaiiuly

a) many people “HAWIIUIUNIN
b
C

d

Rt

much time “t3a1dN”

=

many consumers “HUTNAINUIUNIN"

= =

many risks “AMNNLALININNNEY”
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