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Wall of Text

A wall of text is an excessively long post to a
noticeboard or talk page discussion, which can often
be so long that some don't read it.

Types

Some walls of text are intentionally disruptive, such as when an editor
attempts to overwhelm a discussion with a mass of irrelevant kilobytes.
Other walls are due to lack of awareness of good practices, such as when
an editor tries to cram every one of their cogent points into a single
comprehensive response that is roughly the length of a short novel. Not
all long posts are walls of text; some can be nuanced and thoughtful.

Just remember: the longer it is, the less of it people will read.
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Faligerhiiafavismuintuwitty wddeeruuuuidin e

dnee IngtfiFazarudoyarnardansuioninseulrnuihaula

WgasgmuasnHimaazfndulalatasiui

Bloomberg

Quick Links: Commodities _Slocks _Rates &80nds _Curencies Fulures _Economics _Fis

50 Fre ~ BUHBN_Gonero ot OV et SOBEN_ Oth ~ HOAPN_ 587500 < S0 WAson0

Icar Tarifts? Bitcoin Slips to Exudi Women
2018 Lowas | [Drivi

BitcoinSlipsto  Saudi Women
2018Lowas Drivingls Better
onom,

Rising Scrutiny
Reuniting TadeDiputs  Fusa Skaplicem  Than Aramon
rows

limmigrant (Grows

Families [Families

Isays Its y
IReuniting rh.n Aramco
PO

I ERETTE e | | I ERETTT s

o

sUR 4-4 shegravoanisuanduiiysuigiuidenfiuiu
(819dv : Bloomberg, 2018)
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CONFIRM EXPRESS POOL

gﬂJ'ﬁ 6-3 Uber Express POOL (81484 : Uber, 2019)

maiia

Journey Mapping : wuuNdszdunisniveenslddumiviaudnis

o e = ° o o o un o
Lﬂsa\ﬁllaﬂuﬂﬂa%ﬂ]ﬂaqﬁsﬂﬂqssgqq ANWANINDITUUY DN gt?i‘ﬂmil

nnasanulsEadunIsaiae N1511 Journey Map

Falunsrih Oualitative Exercise Hu fid19g198ulun151a18 09611
NTWDDNUIIN njmulﬁmﬁmﬁmﬁw%au%msasJ'Nvl,am'mn’maﬁLéa\nﬁ?\iLwitﬁu
AUIVYDINSVSTAN5T2 H3oLdnungianis Journey Map ihlygnisasna
Design Artifact AT ADLLLAW Journey Map (gﬂﬁ 6-4) Balaiiigazaely
flses wazgiidiusiululasenisUsusyuvuanu@a (Mental Model) TH
psafurinty wideasemnuiglasiusufisndeduiieaiuyszaunisal
youanA uagBielumsszuanurimenazlanidsiteg meludszaunisal

INMY
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® Scenario Expectations

User Persona
@
Phase1 Phase 2 Phase 3 Phase4
1. First Step 4. Fourth Step 8. Eighth Step 10. Tenth Step
2.Second Step 5. Fifth Step 9. Ninth Step
3. Third Step 6. Sixth Step

7.Seventh Step

:
2
2
R

Opportunities Opportunities Opportunities Opportunities

SIHOISNI

Metrics Internal Ownership

U 6-4 eg1a Journey Map

€al)

wilouny Design Exercises nnusznn Journey Maps JUAINISNAIS
wUSUIHIINUIRgUssaud wazsidmunsyoalaseinistiung la uilanenaly
udvzdssnavlymedoyadiAyuiadssnis
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Imynna\‘] ﬁﬂszﬂauﬁuﬁq aUszaNART AU s2udeumsoufivh
nmandnana (Plexiglass Cover) Suillunaa@inanuiusld
Frwamdoeduiiiodadoasen lisvainuraseulaneialy
wa mﬁmﬁﬁtﬁuqmm?{audw Aeytussifienansmseanuuy e
aunsaidiannseiind lidndusesuovveusimiovasusiaiu
woesiwessnsoly winaruilusudusenovfidelyldod

sz Bulinymnudrgauuazadiuisnisaule

=

U 7-3 1mGovdufinides Braun SK4 aanuuuing

€al)

Hans Gugelot waz Dieter Rams
(81984 : Museum of Modern Art)
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maaa@rﬁhasjwLLusuﬁwﬁaﬁﬁunamLme\amsaammuwaﬁ
Braun tuwaneq sy Tnedemalifeanudoudietunistdeu
mur-j"LiJﬁ’aJﬁlﬁﬁﬁmamuwgwmadwaﬁﬁa HJufe Apple fins
PONLULWANNUTHINY LASUBNEWAaNNUUIAANISDBNLUY
294 Braun #8148 nLau 131 iPod, iPhone wag iMac gunsaisinee
wantasioulififiufeanumeseuBsuisuuuidesuladnns
WAy Braun TuuzitginuiidanudiAytiunisidaudie
2 }3] (guﬁ' 7-4)

1,500,000

0000
Te e @

guﬁ' 7-4 Apple iPod (Uude), Apple iPhone (Uuna), Apple iMac (Duvn),
Braun T3 Pocket Radio (a14%18), Braun ET44 Calculator (81unan),
iaz Braun LE1 Loudspeaker (814221)
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m dnshegrainulavagvevdsingnisal von Restorff agaglu

m157951A1 Subscription Plans §ypdnsdiutnayfisidasd
weudlAsauIdnliidentatsuuy Tngunualvsenasiiu
Fndonuivuinnindidensun LLazLﬁ'aIﬁuss&gLﬂwwmsﬁ
nesnuuuinasrilddidonfideunisiiiaasuduinenis
Wiy “Bhddinieanemn” (Visual Cues) sa9g1913u Dropbox
wiusiaen “Advanced” (gﬂ"ﬁ' 8-3) Ing1¥d (1 anzaadulu
“Try free”), 51919 (indoyavevuiainagtmaduidntiosmss
ey “Best value” ﬁﬁmuu) WaesLHLN (JWGLLm"zTaga

YauuwiAnatUlIinsenaleaa)

22 Dropbox Business Pricing  Compareplans  Features  Leammore v Contact sales v
Billed monthly © Billed yearly
standard Advanced Enterprise
1 user / month, starting at 3 Iuser / month, starting at 3
users users
W 378 (3,000 GB) of space 2 As much space as your * Customizable solutions
for secure storage team needs
B individualized support to
< Easy-to-use sharing and & sophisticated control and help admins manage at
collaboration tools security features scale
or purchase now or purchase now

U7l 8-3 nilstushegnaven von Restorff effect

Iug‘uLLumJa\flmawmmmsmsJ (919®\ : Dropbox, 2019)

wa"'nmsﬁmaﬁﬂﬂﬂ%’u’i%ﬁ’umsu%msluamuﬁr;h\m LU
auudy, Tseweuia sauderitvassniudfiasdealdnns
woufiunaznsantunisaniula wazdadouluariu System 1
- System 2 nunfeuniituidesyey Automatic Cognitive

Processing lednsag
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m Usingnisal von Restorff fuanunsaiulaluovddsznounis
sonuuuiifigayszadifiofugaanuaulaveais) fogiuy
msudaiiiou (U 8-4) Feeonuuuaniieussligldnsuile
fluredefisududossifiuns ossUsznoufiunsnarsimanil
annsanvldifieunnueundeuinis Seoudusznouftouly
fulpsmlumarildsunsesnuuuiiiefugaanuautavos
1 binezansosuf U (Tasawizdnny ﬁnamﬁuﬁﬁgﬂwﬁu
Sumesdiy el l¥sdnTunisifiounsessalumsnaily,

Wuya)

gUﬁ' 8-4 N151% von Restorff effect iiai3ananudulasonisusuiiou
(9148 : i0S, 2019)

m mmmsmmammrﬁmﬁawa“’wmngmsaivon Restorff ag
iU tunsesnuuufivenmiioanosdusznauiiodn leiu
ffu shegrau Sulvsin Gulnemiluasiiu “domndn” Guiin
azgnesnuuuiilaaidusiesemuesyidunninfidedndun

AIWYTN hazlus N (§3Jﬁ 8-5)
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CHAPTER 09
Tesler’'s Law

munnuavLNaLans HEpASINAUTUTD
“The Law of Conservation of Complexity” H3D
"NNMSDUSNBAILBUGDU” a3

“ssuulaa AMUd:=s:duaududaulus:AuRtY
gvoluawisananavlaan”

Us:laudnegy

© NNNSEIUMSEINNT “unuuaanuBudou” (Core of Complexity)

galdarusneenuuuidanasls Aviu Anududouiidusiounnoy

TuszU w3t (Fogrananidodalile

© mswgnpmegasuitumsananutudeuliinnigaritnazdu

1We arun1suisann1siy “Amnududsounduwnu” (Inherent

Complexity) TusEHINNISDDNLUULAZNISWEIUN

o szlaegrrnliidumneswsisudrifulyauvinmnusaauuas

wWhlagnn
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msasivaduas:KuUng (Building Awareness)

MsasNANURSEHIIng 011 DuIENTAY usaslivssansnwiandmsy
dneonuuulunisfuduuasinlyidndnnisnieiningfinseumauey
tuniledoidnil selulifenagnsurdiuiuuinefuiintilyldiiovssa

Whnaneil

UDVLRU = as:zKUNS (Visibility)

FBusnuazdtendatunisBudunannissiieg Aswaivluauil Ae
sty ‘v lagauluiiuimauvean sausidasalusane
“Laws of UX” sulasusunwdnwindvlitiuannfinnuniuw udinesvos

wilazngNivudvlss uasfinlivuwdslinnautu (SUN 12-1)

o

gu‘r”i 12-1 TJamas Laws of UX posters 228 un1sd514n15505

U

(919D : Xtian Miller 211 Vectorform [619],
wag Virginia Virduzzo 11 Rankia [2731])
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lﬂUDﬂUI’Q!lUUU
DU muaauaﬁ (Jon Yablonski) Aaiinaanuy
Uszaunisale1d (User Experience Designer)

wazdnWeurvlss ludrusiosiae)1d (Frontend

Web Developer) Tuiiioufinsaus aouyviiuiaz

tiinatuladfdudougidoudtsuasidaudite
tunsIdee IFuazniseenuuunisisinevagrududu waviuvey
DULANWAIUYSEAUNISALAIUNITOONUUY WazNISWRIUININNT
nAssulueNIsTufie n1sAYan eusus waznisiulazeIna
fifianudilasgrednduifisrdumnudoulsszninedninouysg
wazANusdnvesuysdiumaiulad sauiteanniseenuuunwuf

nstiunteveut iFnsedsusuluy 2ouinmavasiuinsaiosfina

DB I9TNDDNUUD LBU

Laws of UX : https://lawsofux.com/
Humane by Design : https://humanebydesign.com/

Web Field Manual : https://webfieldmanual.com/
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