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ANUzAIUNSWa
Speaking Skill

\Wan1Al53/Muniunausay

Question Pronoun

Question Pronoun %38 Wh-Questions Aa @SNuNuAInIY F9UnNAlanuLilaneenis

= a ' ~ ' | = | Y] ° P °
s18azdeaNUINNIINIsRaULieawa Yes (16) ¥5a No (1) Tneunfualasswuiumaiud 9 an
ANUADE19UTENDU ATl

Who (la3)
Who Tdnnanitessyfayana

fragnaUsElgAAnILLAS AN

Question: Who is coming to the party tonight?

Response: Some of our friends from college.

A0 Tasazanauusanuil

ANV : WEUVDUIIUIAUIINTNENEE

Question: Who left their phone charger in the living room?

Response: It was probably my sister because she borrowed mine yesterday.
A0 TasAudivnfalnsinililuosiaay

ANRBU : Li’l"\]%Lﬁuﬁﬂﬂﬁﬂ’)ﬂ]@ﬂﬁumﬁ%LﬁE]’J’]ULﬁE]iﬂ‘UE]gﬁJ‘UﬁNﬁluVLU
Question: Who is the manager on duty tonight at the restaurant?
Response: I’m not sure, let me check with the hostess.

AN fansffiRviinsuewnshuiielas

ANRBY aulaiwula vedudnduntnaudeusunou
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Whose (va4las3)

Whose Tlunsauvidnveswesdswesing 9 Insiimaeutusiaazdunalaainnisls s
iauanamuudnves ¥50A131 belong to Mulain Wuwes

f70819UsE lgAAND LA AINBU

Question: Whose jacket is this on the couch?
Response: It’s my brother’s jacket.

AN deuSnuneflaguulevhiaiivaslas
AAOU : Tududevasiivedy

Question: Whose dog is barking in the backyard?

Response: It’s the neighbor’s dog.

A0 : giivvaslasviegluaundediu

ANMDU : fuduaivvaaiautiy

Question: Whose car did you borrow for the road trip?
Response: | borrowed my friend’s car for the road trip.
AN Aniusnvadlasiuifien

ANV : Jutiusovaadieuluiiien

When (iials)

When anunsaldorufianarfiinmsnisaiiy 4 fnevasifunailugduuulaile
suiluuiing fu deu U g9 ietetuduludeanelivui

fra819UsElgAAND LA AN

Question: When is Gina’s birthday?
Response: Her birthday is on April 15th.
AN : Sudavesiuodiels

ANV : SudavesdudoTuil 15 wweu
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auredlvy vse Wudeladne
What’s up?

How’s life?

How’s your day?

How is everything?

ANDALELDLEUS/ULUN

Would you like to....ccccrinnnnes ?
How about.......ccccoeuuceee ?
Why don’t you......ccceeeuuee ?

Shall we....ooveeeenn. ?

ANDIUVDAINUYIYLNGD

Can/Could you help me?
Can/Could you do me a favor?
Do/Would you mind if......c.cccoceenee. ?

Us218a/AN010EUIANNTIULRD

Would you like me to.....ccceuneee. ?
What can | do for you?

Is there anything that | can help you?

Ustlea/mauildivensiudoya

Do you know.................... ?
I’m interested in.......ccccoe.....

Could you tell me.....ccccvvueaee. ?

. duounds$n13lunsaunun

—_—_— e e e e ———

\

/

- - e - = - === = = — -

How are you?
How are you doing?
What’s new?

How are things going?

Do you feel like.......ccovueeee. ?
Why not trying.......cccceeu... ?

May | make a suggestion?

Can/Could you give me a hand?
Do/Would you mind........cccc....... ?

May | help you?
Let me help you.
Anything | can help you with?

I’d like to know....................
Could you find out......cccceeneee. ?
Could Iaske..oveveeveennne. ?
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doun 1
DIV-09U (Question-Response)

VoA ULUUMNADU (Question-Response) Aa Anuludnwazilandazliainun
wazisfesdenmnauiidenadosiumaiuunian Jsmauiisruiuianae 10 4o wady
Tad1e 2 U9 U1unand 6 U8 wazen 2 8

TanguuniitiunsdaunaUsELANY IRIASTNUILAIATY AINAY B398 NIBAIRDY
wuulandolal (Yes-No Questions) Tnedasmaulinsaussifiuwiniy sianulusysuenn
anvuhugUuuuresmsanuludnu viedarnudilavesdniu unsiienaezlildniunss 4 Ald
se¥adenwaeniildidnidindidestunviliduay dreulddnfudenduusslonuanian
viseufiasianely envazifulszleafianundugnniliudasfinuieadosiuasiiauane

LUUWNKQdounIu-aau

1. Q: What’s the weather like today?
R:

1. Sooner or later.

2.0nce in a blue moon.
3.1t’s hot and sunny today.

4.1’m feeling like under the weather.

2. Q: How often do you eat out?
R:

1. Two.

2. Three people.
3.0Once a week.

4.1 usually eat out there.
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3. Q: Do you know if the restaurant is still open?
R:
1. Yes, | think it is.

2.1t opens at 10 a.m.

3. I’'m still waiting too.

4.1 know some good restaurants.

4. Q: Whose car did you borrow for the road trip?
R:
1. My sister.

2. My sister’s car.
3. Yes, it’s my sister’s.

4. No, | borrowed my sister’s car.

5. Q: Do you have the time?
R:
1. No, I’'m busy.

2. Yes, of course.
3. Yes, it’s ten to eleven.

4.You can call me anytime.

1DagLUUWNKadouNIU-0du

(13 2.3 3.1 4.2 5.3 |

10agasdgq
1. @@V 3. It’s hot and sunny today. (Aullannadaunazuanin)

91nA1010 What’s the weather like today? uUain Jullanmeiniadudals ve
Funalda1nA1In weather Ma1udsan IwoIN1AALS saturnauIwdude 3. duLes

1. Sooner or later. 3itAL57
2. Once in a blue moon. YUNTUNY
4. 'm feeling like under the weather. duidnlieauny
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NNUY:AIUNISOU
Reading Skill

doun 1
1ivAluunAd W (Text Completion)

IWoKINA2SS/Nundunaudou

Tudruvesdospudualuunainy (Text Completion) Aa nisianAaslUTugesIg

YosunANNNenIn visenidniuluie Cloze Test Wuies Yaaaudiliiduiuvianun 15 Yo
wUeantdu 2 UnANY UnANay 7-8 TaRud1su sesuaueInwlndy Yed1y 3 99
U1unane 9 99 wazenn 3 18

Tneunfnddedeuanunsaniusiléndn 9 2 Useidiu tufe Tensal (Grammar) wax
AN (Vocabulary) %’aaaugULLuuﬁé’mag’Luwam Reading Skill 3a¥nvinwen1serudundn
wiferaiidannliennsaiunsndreduiy Tnodomddynouasdiondodouiiuem
Tuumenuiised

NSeNUN

N3 %39 Finite Verb fia n3evvtniuansoIn1snIeni1snszyinveslsesiu
Tutsgloa Fen1suiusesnulazniswvduiiaudiAgegsuinlunisvintedeudnuuzil
lpgfin3euniszneiueg19Qnaeeniu 1) Voice 2) Tense uag 3) Agreement Fa9zagy

(%
v A

Wl fadl

1) Voice

Voice fio junuuUsgloaiaunsavendnuaenisnssiltainuseaulugnszries

A & v o v ° a ' . . | a °

NIDUUNONNTLN 01UTZHIUNTENBIILLIUNI Active Voice @IUguLuUNUIzsUgNNTEN
98138111 Passive Voice HlAT3a5191dn A9 V. to be + V.3 (Past Participle)
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3) Subject and Verb Agreement

Subject and Verb Agreement @s n1sldUsEsULaENI19819@AARBINY NAIAB

.:4' & ¢ a v a = - & ¢ a & v @
LWeUTEHUTUULDNNAU NTYIRDIAL s 13D es UaztloUsysUdUNYNIL NI81NIsNudY

VRN VN
v a4

wynan (A s vise es) tules Natiisosilaedllalu Present Tense way Past Tense (WA was/
were Litiu)

§79819N1501U399 Tense, Voice Uaz Agreement

Q: In the early days of social media, people mainly platforms like MySpace

and Friendster to connect with friends and share photos.

1. use 2. used 3. is using 4. has used

Key >> 99ilnau 2. used LilosanfssdaunnAivuaniian In the early days Nidefisonn
Juoudenneou Past Simple lnguseloaiiutadn “lugausn 9 vedwduailiie gaudnlugly
wnanlosu Wi ingaUsiasinsuiames ieweudanuiiow 9 wasuysguniniu”

Q: The museum by thousands of tourists before it was forced to close due
to the COVID-19 pandemic.

1. visits 2. visited 3. will be visited 4. had been visited

Key >> Uailfinsdunsni Voice uaz Tense suduusniiissineifesgniinviosie,
WNLBUN9 Y hEA9INFB9ERN Passive Voice YNMiaaslaanwAve 3. kay 4. Nadaniu
= N ¢ a &£ Aaa o & a o v =
natlusesfe wnsaliinduneuniiisinnazgnla Fereudon Past Perfect Tense
%3 '3

Tuda 4. dues lngUseloainlain “dnvoaileInanswuAULLE sUTURRS AN NDUNY
gnUsdulUavinsiliesannisunsseuinvedlsalain-19”

Q: The company’s new policy regarding work from home every employee

to submit a weekly report to their supervisor.
1. require 2. requires 3. requiring 4. have been required
Key >> dailnou 2. requires 9aiin3endoadu s 1He931nUsesufed1I1 policy

Wlev1e) Faduuiuennadiuies lasuszloatulain “wlaulglnidvesusemiiendu
myvhanunnithuimvualimdnnuynauiesdssenulssidamlviudlsfudymvew”
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Q: it was raining heavily, the football match still continued as scheduled.
1. In order that 2. Although 3. Because 4. Unless
Key >> Yoilifunisuananudauds iasainsuntiduainununeuday wasumda

I [ & « Y LY (Y @ [ a 1
WUANUMLNEWIUIN NNUSleARD “wdIeuazmnutn mummuvﬂmuaaﬂmmmmumalﬂ
ANUNVUA” FINDUVD 2.

‘fJ"eJEd)"u 1. In order that (L‘ﬁaﬁ) 3. Because (:151%) kag 4. Unless (81...1a)

Taseafeguuny

Tnsaashaguun (Parallel Structure) fis Tassasnsusslemfinuntiuaginuvaadud
wsenguvimthliediu vievdnfediu Inedediidusududigon Wy and wis
or tHusiu

A18819N150711599 Parallel Structure

Q: Cheetahs are built for speed, with their long legs and slender bodies, which enable

them to accelerate quickly and high speeds for short distances.

1. maintain 2. maintains 3. maintenance 4. maintainable

|y v

Key >> dailiumiintesineiiiin and ag Fesuntinilnien accelerate 1594113157

Y
= 4

Mmdunseesd 1 Famsellarsdunienliduuiu Sweude 1. wielildaiumungdn
“@olinmignadaduniionnugs tnedvfinuwazaidfiieisn Javhlimnduaiuse
wennudldegminsuazinenseiuanuEigedmiussesnidy o la”

inAdANISNNY9dou

@ UszaunaznIewilane lnenIeuyNneIn1sAeIEumUUTESULALIAT
v 4' v = a1 a Y A a v
@ oo Verb Aeadinluninuianiewivisensenliuy

DPANINULENIINADINABNTHU

\
|
|
|
|
|
v A 1 1 2 ¥ =) ! U b b4 U ! 6 !
O oindenasn q Iwthmedensesnaiu fedefuuanciionbensal
|
|
L v [ o dl v o 1 1 ¥ ¥ o v l

O menuduiusvesifiedlngd 4 Autesing uasmswlalumeiauedinld
|

B
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nuuWnradulduAluunadY

Over 130,000 tourists (1) Koh Larn over the past month, and
more are expected 2) Chinese tour groups arrive in Pattaya. Officials are

monitoring passenger boats at Bali Hai pier to keep track of visitors to the island.

The (3) in the number of tourists visiting Pattaya has affected
the city’s economy in a positive way. As China has started allowing tour groups
(4) abroad, Pattaya City is now focused on improving (5)
infrastructure, (6) Na Ban pier and TaWaen beach pier, as well as roads.
(7) these efforts, the deputy mayor has concermned about the shortage of
hotel rooms to (8) the growing number of visitors to the beach town.
1. 1. visit 2. are visited 3. have visited 4. was visited
2. 1. although 2. 50 3. because 4. so that
3. 1l.increase 2. increasing 3. increases 4. increasingly
4. 1. travel 2. to travel 3. travelling 4. to travelling
5 1.it 2. its 3. their 4. theirs
6. 1.include 2. includes 3. included 4. including
7. 1.Evenif 2. Because of 3. Since 4. Despite
8. 1. accommodate 2. stimulate 3. eliminate 4. decorate
waguuuiniadufualuuna
1.3 2.3 3.1 4.2
5.2 6.4 7.4 8.1
LRaYaIdYn
fnveadieanit 130,000 Ay (1) \nEdusRenTINFRUTHLIN wag
AN 2) nauvsIungaivner WwmihiheSelagansiviiSouvay

a A a o A ada % el'
VNagNUNaRNN TN UNVIDINYINEAUNINEIUINLATG
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N ) N maqﬁﬂmuﬁﬂﬁauﬁmﬁmL%uﬁwmdwammwﬁ%mL:ﬁaﬂ
Tumsuan iWesnduldGueugelingind @ Tusadssme nouiidiowinen
dsathilufinsuiuusdasadeiug (5) (6) e
MALTNEEMARUIL TITaULEEFNS 4  n_ wdlenumengnuvani seauen
wenussiienuAnafefunsaueauesinllsusd  ®)  Suuuidou
Flownemaiiiau

1. MU 3. have visited (u8au)

FotlonuEosnsld Tense Ineanunsadansldandueniarin “over the past month”
(naontrafeufiiium) Sudumgnsaifidiiunfudein (feufikiuan) naentunoud
fftinvionfisaniuauay Jeasiden Present Perfect Tense (has/have + V.3) Tudiden
U9 3.

2. 19U 3. because (1W51%)

YatlnuiTesAwen Faulamneuniiinadintdnviesiledasiunntu diuaunds
vanInguisiuain uansindunisuansvaratiues 3snismeu 4 3.

1. although Wgia
2.50 F914
4. so that Lﬁaﬁ

3. @AV 1. Increase (N1SLANTIN)

= o

Jollnnuies Part of speech lnendetdininusesnuvesusslun uniinso1udame
A1 has affected slatudasidanmnaudaiidu Noun teyninimdudsesiu Jameude 1.
increase (n.) NSWANTU

4. @au 2. to travel (Viaafien)

1 ]
Y A A

Tatlauizaanslisunsenlvigndes andssleanuindiusesnuuas Ae China uag
a P | 5 dy VY o 1 . = o 1 a a a 4
N3 AD has started MstilidannAnan allowing F311310A197 allow NLTUNTEINANIY
to + V.Infinitive wiadn “FulaBueygslinguisiuiiealusausewme” Janeude 2.




68 #ukazlong TGAT1 msdoansmundonqu

dodoudraovyan 1

Part One: Speaking Skill (Items 1-30)
Choose the best answer.
Question-Response (Items 1-10)

1. Q: How many hours do you study a day?
R:

1. Four.

2. Every day.

3. Until 10 p.m.
4. No, just today.

: Have you received any update on the final project?

Sara might know.

Q
R
1. I've just finished it.
2
3. No news is good news.
a

It is due tomorrow, | guess.

3. Q: Who’s driving us home tonight?

R:

1. By car.

2. Time flies.
3. I'lWL drive.
4. 1t’s Jeff’s.

4. Q: Excuse me. Do you have the time?
R:

1. I’'m sorry.

2. Never mind.
3. Yes, of course.
q

[t’s ten to four.
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At a pet expo (Items 26-30)
David:  What a beautiful cat!
Emma: | think I’d rather get a dog. (26)
David: | guess so, but there is a lot of work. You’ll have to walk it every day and
clean up after.
Emma: (27 What about a fish?
David: You’d have to (28)
Emma: It must be so costly that (29)
David: There is still a bird.
Emma: To be honest, | don’t really know how to take care of it.
David: (30)
26. 1. Dogs are more loyal than cats
2. Dogs always bark loudly
3. Cats are better at hunting
4. Cats and dogs are just the same
27. 1. Nonsense!
2. It’W be better.
3. Good point.
4. How lucky!
28. 1. spend time watching it
2. think where you place the fish tank
3. invest money in a fish tank
4. clean the fish tank regularly
29. . the fish would love it

A O N -

. my dad would pay for me
. you could swim in it
. I couldn’t afford it
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experience, thanks to more offers and promotional campaigns targeted
specifically to their preferences.

Among younger Gen Z consumers, the top three social media platforms
for product discovery are Instagram, YouTube, and TikTok, respectively. Facebook
is less important to the Gen Z consumers, with only 34% using the platform.
Meanwhile, Millennials find that TikTok is not as much important as YouTube.

The data also shows that Gen Z and Millennial shoppers believe that
no matter where an online retailer is located, outside of their home country or not,
it’s irrelevant to them. They still have a greater degree of trust in online retailers
located overseas.

Moreover, more than a quarter of all consumers who shop internationally
online do so because some products are likely to be unavailable through local
retailers.

As social platform still ranks first place as the dominant channel for a shopping
experience, in-store is in the third rank, featuring the continuing significance of

an omnichannel strategy and multichannel capabilities.

56. Which of the following is TRUE about most Millennial and Gen Z shoppers?
1. They prefer to buy products from marketplace platforms.
2. They are more likely to ignore promotions that are tailored to their needs.
3. They prefer to purchase products directly from international e-commerce brands.
4. They exclusively purchase products from brick-and-mortar stores and avoid

online shopping altogether.

57. Which one is NOT the reason why Millennial and Gen Z shoppers prefer DTC
shopping?
1. DTC shopping allows for a more customized shopping experience.
2. DTC shopping offers various promotions and campaigns.
3. DTC shopping has many platforms available for consumers to make purchases
through.
4. DTC shopping can create targeted promotional campaigns that match consumers’

interests.
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lnagdodoudaovdan 1

do | Awmau | do | Aweu | do | Aweu | U8 | Awmeu | 48 | Awmeu
1 1 13 2 25 2 37 1 49 3
2 3 14 3 26 1 38 1 50 1
3 3 15 1 27 3 39 4 51 4
4 a 16 1 28 3 40 3 52 1
5 2 17 2 29 i 41 1 53 4
6 q 18 3 30 3 42 3 54 3
7 3 19 q 31 4 43 1 55 1
8 2 20 2 32 1 44 2 56 3
9 1 21 3 33 1 45 1 57 3
10 3 22 1 34 2 46 q 58 q
11 i 23 1 35 4 a7 1 59 1
12 1 24 4 36 3 48 2 60 3
l0aga:deq

daui 1 : vinwedunisue (o 1-30)
o o a ¥y o
\BanAmauiigndiasiign

a1u-nau (98 1-10)

1. @8y 1. Four. (& [¥2lu4])

1andn1131 How many hours do you study a day? wiadn Aaueumtsde/Seuiu
aznYlag fatuAmauAIs U uIut e Jameude 1.

2. Every day. NN
3. Until 10 p.m. U 4 9jy
4. No, just today. Taily wATudl
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26. 1dU 1. Dogs are more loyal than cats (MaNTadndniiuua)

dnunisel Ao nInuaztdnunaginuuandniies 1nInuenIuNIEILde Wi
VBN YoUnNILINNIINTaNUanmaNalsEnau Fadmeuiiafianfe Ua 1. vandedndniiuin

2. Dogs always bark loudly RUNANFDIAINADN
3. Cats are better at hunting WULNLEDINITANNINATY
4. Cats and dogs are just the same nuulaRAmiouiuy

27.09U 3. Good point. (AfivANaUL)

nlueiauenitiiume uinisglunmsidesgifngudeddiu liiagmluduse
AUELDIR HULITIUILIIUAIE LAIIUTNERN TUSELANDUSD F9maUTD 3. TuLed

1. Nonsensel 1585 |
2. I’ be better. FJULIILANTIT
4. How lucky! TyART |

28. 7@V 3. invest money in a fish tank (amu%aé’ﬂm)

ANUUBUINUATIAFDINANFSIUANEY TIUaNINEULIRIFIINe lsSUI9Ee Lay
WBULROUIIMI waneInivzdesteves mneuTiunzfianiadude 3. desweguan

1. spend time watching it Toangdu
2. think where you place the fish tank ﬁ@’i%ﬁaﬁ]z’nx‘iéﬂmmwu
4. clean the fish tank regularly auazenguandulszdn

29. 7aU 4. | couldn’t afford it (Ruanglailug)

< Vv = = o < < a [ E=|
wunweuluhduaisaune Fadmeumsasduanudiuifediusn vseaunse
dunaleanndndn so...that Muadn wndeau.. Fadmeuilmunsiigaluusunil Ao wnewn

Foaudnglylluiiues
1. the fish would love it Jaungsauiiu
2. my dad would pay for me WoAsz el ey

3. you could swim in it waneunluiuls
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Wosanuwaneosuladuadinasesdununilslugiusdemanidnsnadmsu
nsveule nMstenthinuisegluduiuiiay Fiiudmnuddgifiunegiweiliomes

ﬂaEJ‘V]éﬂ’]i‘U']EJ%ﬁ']EJ‘UIEJ\W]’NLLﬁSﬂ’]iﬁ‘lﬁI@\‘MNﬁ%aﬂﬂ‘Viaﬁﬂ

56. mauU 3. They prefer to purchase products directly from international
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1. They prefer to buy products from marketplace platforms.
wmnweUTeAuAnLNanrlasuTamAIRLNNIY

2. They are more likely to ignore promotions that are tailored to their needs.
wonwslwuliudiay liaulalusluduivmngfuanudosnisvesminie

4. They exclusively purchase products from brick-and-motar stores and avoid
online shopping altogether.
wndeduianniiuaiaitusay ldveulsesulatias

57. aduU 3. DTC shopping has many platforms available for consumers to make

purchases through. (n13veulsuuudfidivalsunanwasuliguilnadeia)
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1. DTC shopping allows for a more customized shopping experience.
nMyveUauuiiigdielildsulsraumsainisveulsiinssiuanudoanisinniu

2. DTC shopping offers various promotions and campaigns.
mMsveuTauuATdauelustudusazuaugiivainaty






